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Film now becomes an important part of modern life. Because of China’s 
large-scale English film importation in recent years and the significance of film title 
in film, it is necessary to attach importance to English-Chinese (E-C) film title 
translation. 
   However, in practice, there are many problems, such as market disorder, 
excessive translations for one film, and low quality of translations; at the same time, 
there are many differences in translation strategies and methods adopted by 
translators from the mainland, Hong Kong and Taiwan. In academic studies, the 
issue is always discussed from the perspective of literal and free translations, which 
limits the study to linguistic level, and the translation process and the evaluation 
criteria of E-C film title translation are never studied in details. This thesis argues 
that, under the guidance of the optimized foreignization, we can find objective ways 
to regard those phenomena and feasible methods to solve those problems.  
 In this thesis, through the study of film’s nature, its status in society and 
multi-functions of film title, the importance of conveying otherness in E-C film title 
translation is recognized and emphasized. By diachronic, synchronic and typal 
comparisons of translated titles, it concludes that otherness is accepted in different 
degrees in different times, places and types of films, through which the optimized 
foreignization in E-C film title translation is defined. And the thesis also explores 
how to follow out the guidance of the optimized foreignization in the translation 
process and the translation evaluation of E-C film title translation.  
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Glancing over today’s newspapers at random, we can find features and reviews 
about films, lists of tops at the box office, timetables for on-show films, and also 
coming-soon film lists. Going onto the Internet, we will be soon covered by floods 
of information about films. Turning up the TV, we can find not only TV play series, 
but also films on kinds of film channels. Films can also be seen on VCDs and DVDs. 
Now, Harry Potter and the Goblet is very popular in China. Surges of people pour 
into theaters to see it, and its first three-day box office in China is 33,290,000 Yuan 
RMB according to Sina’s on-line report (http://ent.sina.com.cn/m/f/2005-11-23/ 
0049904646.html). Film has really permeated into every corner of our daily life. 
We cannot deny that film is an information channel and a kind of entertainment, 
and furthermore it has become a part of modern life. At the same time, the 
significance of imported films cannot be neglected in China. The first film that 
appeared in China was shown at Xuyuan, Shanghai, on August 11th 1896, which was 
an imported one and was called “the western shadow play” at that time. Through the 
past one hundred and ten years, with ups and downs, imported films, most of which 
are English films, now take a big portion in China’s film market. Facing those 
English films, the first thing we need to do is to translate them into Chinese, and film 
title translation plays an important role in the whole film translation. However, when 
we pay attention to the English-Chinese (E-C) film title translation status in quo, we 
can find the following problems:  
In practice, disorder is a big problem. Before one film is imported formally, 
different unprofessional translations for the title have already appeared on the 
Internet, in newspapers and magazines, and in all the other media. When it starts on 
the market, there are so many so-called professional translated titles – one for 
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is more, some pirates even have their own translation versions. On the whole, low 
quality is universal among those varied translations. Can anyone who knows English 
and Chinese do E-C film title translation? What kind of translator is qualified? And 
how can s/he conduct in translation process to guarantee translation quality? The 
issues will be approached in this thesis. Diversity is another phenomenon in practice. 
There is a heated debate on comparisons of different translation strategies, methods 
and styles adopted by translators from the mainland, Hong Kong and Taiwan. Some 
translations are preferred and others are criticized with varied reasons. And the 
unification in E-C film title translation is highly advocated, since in many people’s 
eye, diversity blocks communications among the three regions. Those methods and 
styles differ in what aspects and to what extent? What causes those differences? How 
can we make objective comparisons? All these will be discussed. 
E-C film title translation is a hot issue in practice, but it receives little academic 
concern. Articles about this topic could be hardly found in authoritative translation 
journals; and most of the relevant articles are published in journals with limited 
influence, among which the issue is mostly analyzed from the perspective of literal 
and free translations. Research methods are monotonous and lack rationality, and can 
we find a better way? What is the pith of the audience-oriented strategy that is 
advocated in many articles again and again? Does it mean every translation should 
be done only and exactly according to the audience’s frame covering knowledge, 
tastes and expectations? At the same time, descriptions about the process of E-C film 
title translation and the criteria by which we can evaluate whether a film title 
translation is adequate or not, could be hardly found in those articles.  
So, this thesis starts from those problems mentioned above and aims to solve 
them. The first chapter is about some introductory information about the present 
situation of E-C film title translation, film and film title, which is the fundamental 
knowledge for a translator to build sound attitudes towards E-C film title translation, 















foreignizing and domesticating strategies are more advisable when the present issue 
is discussed, and how to adopt them when we make a comparison of different 
translation versions, and concludes that otherness is accepted in different degrees in 
different times, places and types of films by diachronic, synchronic and typal 
comparisons, through which the optimized foreignization – a way to convey 
otherness – is defined. Chapter 3, a chapter about the application of the optimized 
foreignization in E-C film title translation, contains a description of the translation 
process and referential factors that are important for our evaluation on translation 
adequacy. And the last part is the conclusion. 
Before the body, the methodology and features of this thesis would be 
introduced here: 
 
(1) The main methods used in this thesis are descriptive analysis and 
comparison. 
(2) Abundant and updated film title translations are used to support arguments, 
which makes the grounds of arguments more sufficient and examples more 
vivid. 
(3) Some laborious data collections are systematically done in order to make a 
full-scale analysis, which will help others to do relevant researches more 
efficiently in the future, for example, a list consisting of the typical and 
authorized translated titles of the mainland, Hong Kong, and Taiwan for all 
the Oscar Best Pictures. 
(4) Most of the examples and some key points in this thesis are shown in tables 
and diagrams, which can be easily comprehended. 
(5) Statistic method is used when numerous examples are categorized and 
comparisons are made. 
(6) A model, which makes comparisons of different translation versions and the 













On English-Chinese Film Title Translation: Under the Guidance of the Optimized Foreignization 
 4 
differences between English and Chinese film titles and the foreignizing and 
domesticating strategies. 
(7) Some concepts are elucidated in an overall and dynamic way, for example, 
functions of film title in the stages of creation, pre-appreciation, appreciation 
and post-appreciation, and the changeability of audience’s aesthetic frame, 
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